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BA Marketing Management (Top—Up)
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Luxury Brand Management
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MBA

Management (All Pathway)
Marketing

Advertising

Banking and Financial Planning
TESOL

Psychology

Luxury Management
International Business Strategy
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BA International Logistics and Trade Finance (Top-Up)
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International Money and Finance
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Corporate Governance
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International Financial Reporting and Analysis
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Accounting Project
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BA Commerce and International Business (Top-Up)
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Strategic Management Across Cultures
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Academic Conventions for Critical Analysis
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Applying Academic Conventions



N ARG
EL VN
Portfolio 100%

IXAMEERE F7 27 A Be s G A S FH A B 2 AR, F i TR 8 F R R
EEMRE, DUEN RO RN PAEPBREETTE, DA Iz H 2
ARICHER, FEREEEERE, CAMERRS 5 EES .

5

Research / Business Project

I/ kR &

E LV

A~ N Presentation 30% + s 70%

IR AR B SR 2 A 308 B 7 2 TR < A 8 SO 7 5 RIS 8 SR 22 A e S
PA—Fh s A 107 Ok Feos B SR UE 2 RS BPPAIRE 77, ATmiss 5=
TR HEERE

XF B AR E R T5 1H

1

BB

MBA;

Management;

Marketing;
International Business;
International Business Strategy;
2

Bhv 77 1]

Al BRI

(oI AN B E N L 7R

[E R R 5+ RAMA

BALAFER

1

ERER

SR Y A 4R AR Kl A MR B
2

EEER

MR 5.5 BLAE, mIKHIIALT 5.5

o AL E WO NI, BAR AR A% 7 AR IR AR A UK S [ A2

NFRH



Top-Up 2£%%: £ 14, 500/4

LR EBR A E R EREE RN RS
N MMEL, 450 AEPYRL R 2E S,

R S e 1 M BRASET, 250 R E 4 !

e VRS P R b2 R S B A2 T



